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Where my research question comes from

ELFINANCIERO NACIONAL
Intencion de voto entre quien tiene y no tiene smartphone

Parcentaje de mexicanos W Si tiene W No tiene

Prefieren al PAN usuarios de celulares inteligentes; Morena y PRI, empatados en segundo

34

15

3

Independiente

FUENTE: ENCUESTA NACIONAL EL FINANCIERD, SEPTIEMBRE 2016




Smartphone Votersin Mexico:

Having (or not having) a Smartphone is a strong predictor of
the vote choice.

lts effecton voting is more significant than age or social media
use (Facebook).

ltis not a Millenial effectora Facebook divide. It seemsto
be a Smartphone Cleavage, comprehensiveof age, social
media use, connectivity and socioeconomic status..

The strongestfeatureis to be connected (Does this mean
betterinformed?)



A Millenial Gap? A Facebook Divide? Or a Smartphone Cleavage?

México (EF Poll, SEP 2016)

Gay Marriage Support the Government Party
(% agree) (% yes)
35 34
33
48 15

Facebook user ~ Millenial Smartphone Usa Facebook ~ Millenials Smartphone
Bl Yes EEENoO N



Smartphone Votersin other Latin American Countries

* Is Smartphone voting
observablein other
countries from the Latin
Amrican region?

* Arethere Smartphone
differencesin other
political attitudes”’

« Whatis theirmeaning?




Who has a Smartphone in Latin America?

Telephone equipmentin Latin America by age group

Bl Smartphone MM Residential phone Mobile Phone

80
74

16-24 afios 25-34 35-44 45-54 55-64 65+

Latinobarémetro 2016, n=20,205. Regional averages: Smartphone 40%; residential phone 35%; mobile 86%.
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% Owns a Smartphone
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Smartphones and Social Media Use in Latin America

% of Facebook Users

Bl Smartphone MM No Smartphone -O-Gap

91 26

76

16-24 aios 25-34 35-44 45-54 55-64 65+

Latinobarometro 2016, n=20,205.



Supportfor Democracyamong Smartphone Users

Democracy is preferable to any other form of government

(% agree)
Bl Smartphone M@ No Smartphone -O-Gap 73
63 61 65 64 64
56 3 55 8 56
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16-24 aios 25-34 35-44 45-54 55-64 65+

Latinobarémetro 2016, n=20,205.



Evaluating Government

Presidential Approval

W Gap es»Smartphone «®®No Smartphone
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16-24 aios 25-34 35-44 45-54 55-64 65+

Latinobarometro 2016, n=20,205.



Electoral Choice

Votes for an Opposition Party

BNGap emsSmartphone emmNo Smartphone
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16-24 aios 25-34 35-44 45-54 55-64 65+

Latinobarometro 2016, n=20,205.




Electoral Support
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Preliminary Conclusions

« Analyzing the differencesin political attitudesand behavioramong
citizenswho have (or don't have)a Smartphoneis an attemptto
look at the younger political generationsand the new

consumption patterns of political information in Latin
America.

We are looking atthree possible interrelated phenomena: a
Millenial gap, a Faceﬁook divide and a Smartphone
Cleavage, with the latterbeinga stronger predicting factor of the
vote choice.

* Alltheseare new featuresto considerin our understanding of how
Latin Americans thinkabout politicsand behave politically.



