USING MEDIAANALYSIS TO
RANK PUBLIC INTEREST ISSUES

QUANTITATIVE METHODOLOGY “QMM”
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Section 1

GOALS, BENEFITS, AND RATIONALE



Goals of QMM

@ To monitor and measure local media content
as a consistent source of public opinion.

@ To analyze local content to determine the
strength and sentiment of public opinion on
current issues

@ To report trends allowing government to
enhance strengths and address weaknesses to
increase public satisfaction.

&
D'huth



Why QMM?

Applying scientific methods to media monitoring
provides reliable public opinion indicators of interest
and sentiment on issues facing the local community.

Consistent data allows analysts to evaluate public
policy, suggest solutions, and predict responses.

Graphing indicators over time reveals trends useful
as an early alerting system for pressing local issues.

Evaluation of public opinion can inform those
planning public policy.
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Who benefits

@ Leaders benefit by learning in a timely fashion
what issues require clarification and handling
on the part of government.

@ Youth benefit from monitoring of blogs, social
websites and talk radio as well as traditional
media.

@ The public benefit from being heard in the
halls of power.



Section 2

FROM METHODOLOGY TO TRENDS



What is Monitored?
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* Local Arabic newspapers

* Local English newspapers

* Talk Show programs on TV and radio

* Blogs, Twitter, and other social media.

Listing and scoring content related to public
opinion on local issues.
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Media Content Sources

Opinions on local issues
on forums, Facebook and
Twitter via hashtags

Live and open public
programs

Columnists and public
comments on news
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Media Content Analysis

4 N

Public opinion trends are based on:

Assessment of media content by direct and
compound indicators.

Classification of media content by media
type, issue group & government sector.
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Consistent Repeatable Process

{ Collect opinion items from selected media. \

. Record reference data for each item.

. Assign a measure of impact and tone for each item.

. Classify each item into a group using lookup tables.

. Assign multiple groups to an issue and maintain lookups.

Review measurements & classifications for quality.
Rank order groups and issues based on measures.
Study data in various views for analysis.

Write analysis of top ranked groups and issues.

Q Aanalysis of important findings. /
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System automated guided
workflow
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Information and classification Description
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Building Opinion Trends

/Apublic opinion trend is derived from \

multiple consistent measures over time.

Impact is a compound measure that consists
of a range of sub-indicators applicable to
any media content integrated through a
media analysis matrix.

@ne is @ measure of sentiment. /
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Content Tone Index

Media tone index of
public engagement

\ 4

Media tone index of
original media content

¥

Neutral

Sentiment Code: Each MCI has a tone value where +1=positive,
O=neutral, and -1=negative representing the tone of the opinion writer
Since the Media item Tone is represented as a number
the aggregate of the tone is used to reach the tone of the groups as

or speaker.

well as the
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Issues.
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Problem Impact Index
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Compound index

\

Sub-indicators

r
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Media content

\

Problem Impact Indicator: The problem impact is a composite
indicator includes the population affected, medium audience, MCI
presentation and public response.
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Assessment Matrix for
Problem Impact Indicator (Pl)
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Problem Impact Indicators

N p g N\
Indicators %0 %25 %50 %75 %100
28 y 7% P
Population Affects no Affects about Affects most
Affected one in the UAE Affects a few half of the UAE of the UAE
population population
(4
Presentation No Evidence Some Evidence Evidence Strong Evidence
Media -
Andienca No Evidence Some Evidence Evidence Strong Evidence

Public

Response

No one chose
to respond

Fewer than
nomal responses
for this medium

Normal response

level for this
medium or
responses

not allowed
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Classification of content
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Each item is classified into a public policy group and each
group is related to an issue providing a hierarchy with detail.

Each item is also associated with one or more government
entities with an interest in the matter.
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Classification

Media content item

»

Policy group
(subject matter)

Media content item

»

Government Entity

Optional
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»

Government Sector

»

Major issue
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Section 3

EXAMPLES
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Media groups and issues

Main issue

Media group

High Cost of Living

Control of goods and services

Control of private schools fees

Main issue

Media groups

Efficiency of government

Procedures of government services

performance Administrative and functional
reform
Main issue Media groups

Educational system reform

Teachers’ work satisfaction

Ministry of Education
resolutions

Students transportation

Curriculum
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Trends of Issues by Impact

/ . / Main Issues by Impact /\
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List of key issues according to Pl

14'7% .
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Tone of the government- Content and public Comments
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Conclusion

mnitoring media systematically is to report public opinion \

trends on issues facing the local community and suggest
appropriate policy recommendations.

QMM provides an early warning system of the most pressing
community issues. Suggesting solutions and predicting
opinions and attitudes, it thereby helps in planning the
community public policy.

QMM enables decision-makers to take a preventive approach

by influencing the community and taking preemptive
k’cions. /
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Now...l understand you...
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Thank You
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Can you figure out which room contains the
treasure?

huth

The
treasure
is in this
room

Exactly
one of the
labels is

true

A The treasure is in the red room
B The treasure is in the green room
C  There is not enough information to determine the answer
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Can you figure out which room contains the
treasure?

A The treasure is in the red room
B The treasure is in the green room

C  There is not enough information to determine the answer

7@



bihuth



Z®

“Can you figure

Out...?”)

NOT:
Where is the treasure?”



This report was presented at the 5th LCSR International Annual Conference “Cultural and Economic Changes under Cross-
national Perspective”.

November 16 — 20, 2015 — Higher School of Economics, Moscow, Russia.
http://lcsr.hse.ru/en/conf2015

HacTtoAawwmm goknag 6bin npeactasneH Ha V exxerogHon mexxayHapoaHon KoHpepeHumn JICCU «KynbTypHble U SKOHOMUYECKKe
N3MEHEHMA B CPaBHUTE/IbHOMN NepCrekTuse».
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