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Some preliminary questions

• Can we capture campaign effects?
• Are panel data reliable?
• What are their main problems?
• How do we benefit from their use?

• Mexico Panel Study: 2000, 2006, 2012 presidential 
elections (NSF & Mexican donors)
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Average voter placement on two dimensions of competition, 2006
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The Economy and Public Opinion
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The Economy in the Voters’Minds, 2000 and 2006

(Reforma national exit polls, 2000 and 2006).
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Table 1. Retrospective Economic Evaluations and Presidential Vote Choice in 2006. 
 
  Vote choice  
 López Obrador Madrazo Calderón 
National economy in 
comparison to previous year 

% % % 

Much better 12 11 74 
Somewhat better 23 16 58 
About the same 41 25 30 
Somewhat worse 47 29 17 
Much worse 58 29 9 
    
Personal Economy in 
comparison to previous year 

   

Much better 14 12 70 
Somewhat better 22 16 58 
About the same 41 24 31 
Somewhat worse 49 30 15 
Much worse 55 32 8 
    
Source: Reforma, National Exit Poll, July 2, 2006; n=5,515. 



Table 2. Retrospective Economic Evaluations in Two Waves of the Panel Study. 
 
 October 2005 July 2006 
National economy since Fox in office   
Much better 10 8 
Somewhat better 35 34 
About the same 39 45 
Somewhat worse 7 5 
Much worse 6 5 
Don’t know 3 3 
   
Personal economy since Fox in office   
Much better 6 5 
Somewhat better 25 25 
About the same 53 58 
Somewhat worse 8 6 
Much worse 6 5 
Don’t know 2 1 
   
Source: Mexico 2006 Panel Study; waves 1 (n=1,600) and 3 (n=1,067). 



Figure 2. Support for Felipe Calderón by National Economic Evaluations 
in Waves 1 and 3 of the Panel Study.
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Figure 3. Support for López Obrador by National Economic Evaluations 
in Waves 1 and 3 of the Panel Study.
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Issue Ownership
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Motor  interno Crecimiento  anual,  %
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