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Research question

* How does bordering position affect spatial
identity?
* Spatial characteristic varies in intensity from
city to city -
identities affected to different degrees
* Put aside: how identity affects political

processes (e.g. via difference in voters’
political culture and ideological preferences)



Critical geopolitics

e Space by itself does not shape a specific
identity

 Mediator between space and identity —
different interpretations of the same space

* |n our case, one border area — different
identities



In pursuit of an answer

October 2013 - expedition to three cities in a border
area: St.Petersburg, Kronstadt, Vyborg

7 - ha » (&)
FYNLAND % i e 7
v 'Du!z.,lem } v N 4 Saimes « Imatra

: Ozera Sestroretskiy Raziiv ™
Storsjane Gl of Sotiaed i Sy o Priozerske

1 Keitele ! Ozero Vowlozero 3 e

E [l~-_E N : ¢t FINLAND Ladoga
Hauwkives! P Lake Onega

ﬂ Gel l’\ﬂ!.*é‘ en

3 « Kamennogorsk
Zal . Artros

Volga-Baitic We

) Dg}'éi,l‘yﬁg) . i oo ‘."’-‘.. A .~ =
\ : revsina (| (6o et ) o «Vyborg
6 T aint Petersburg /% o . R RUSSIA

Wlgren - STOCKHOLM
@ LLlu!!o Nz g

Amupaen

sz Rybinskaye

®, : :
E Suds ORNETSA. | S0zer ndly 20090100 & o
Vo gSIank SO
hact 5 li" 2 -
BARTIC SEA T 05 F Opskov gt
ol ot ueoEPJ‘ce S
SRl i BT :
e PR o : . WY Gulf of Finland
j \'-. O‘éwé, g \Q’
“Q"-~.,J.,1_I_H BANIAS = W0 {‘? e
g ViHs e \
2 _,h . : Ias.
Jeziwn Mamng o Rt ST e i P

Funded by MGIMO-University Endowment Fund



Research questions for this area

* Can St. Petersburg be considered “our foreign
area” (“Hawa 3arpaHuua»)?

* Do Vyborg citizens feel living on “occupied
territory”?

* Are Kronstadt citizens attached more to their
locality than to Russia and Europe (what is
more important for them)?

Answered also with a help of qualitative methods,
but we’ll focus on conducted opinion poll



Theoretical framework
Factors of identity formation

 Exchange and transborder contacts (Checkel
and Katzenstein 2009) — e.g. trade, visiting
other countries

e Cognitive mobilization of citizens (Inglehart
1970). Fuchs 2003: information about
members of in-group or about the territory —
e.g. education. Discussion (Checkel and
Katzenstein 2009) — e.g. discussing events
there or communicating with people abroad




Theoretical framework

* Need to account for political (Duchesne and
Frognier 2002) or civic (Bruter 2005)
dimension of identity. Assessment of
authorities can affect evaluative component of
identity pointed out by Schild 2001

e Cultural links with in-group (e.g. music,
historical memory) — to register influence on
affective dimension of identity (Schild 2001).
Know history - remember European roots




Hypothesis and method

European identity in the area is caused by

e trust in national authorities,

consumer preferences (of European food,
goods, music and trips to other European
countries) and

the degree of cognitive mobilization
(education level, historical memory and
frequency of discussion of events in other
European countries)

Methods: ANOVA, correlation and factor
analysis where possible



Dependent variable

 European identity of 185 inhabitants of St.Petersburg,
Kronstadt and Vyborg

("Do you consider yourself European?"” - "Cuntaete
nv Bbl ceba esponenuem?")

* Also registered attachment to locality and nation
("Who do you think you are in the first place?" —

"Kem Bbl ceba owyLlaeTe B nepsyto oyepeab?").

ldentities mixed even in the EU (Haas 1958), European identity
“anchored” in national one (Diez Medrano 2003; Duchesne
2008). «Marble cake”: national in the EU contains "aspects of
Europeanness” (Risse 2005) — maybe also on the Russian-EU
border



Independent variables

* (accuracy of historical memory) "When did this locality

become a part of Russia?" ("Korga sTa mecTHOCTb BoOLNa
B coctaB Poccnn?");

 How often do you discuss events in other European
countries with other people? ("Yacto nn Bbl 0bcyskaaeTe
C APYrMmm ntoabmMmm cobbiTnA B 3apybexHon EBpone?");

* Do you prefer going to foreign European countries or
to other places in Russia ("Bbl npeanounTtaeTte e3auth B
cTpaHbl 3apybexHoin Esponbl nam no Poccun?") - both for
business and tourist purposes;



Independent variables (2)

- do you prefer buying European or Russian food?
("Bbl npegnoynTaeTe NOKynaTb €BPONENCKUE NN POCCUNCKUE

NpoAyKTbl NUTaHMA?");
-] |- goods? (“-| |- ToBapbl anutensHoro nonb3osaHua?");

-] |- listening to European or Russian music? ("Bbi
npeanoymnTaeTe CAyLaTb eBPOMNENCKYIO NN POCCUNCKYIO

MY3bIKy?");

- do you trust Russian national authorities?
("OoBepseTte nn Bbl pepepanbHom Bnactn?");

- do you have friends or relatives born or living in

foreing European countries? ("Ectb an y Bac apy3ba nnu
POACTBEHHUKM, POAMBLUMECA MW KUBYLLME B CTPAHaX
3apyberkHon EBponbl?")



Independent variables (3)

* Vyborg citizens were asked to name the former
Finnish name of the city.

 Demographic variables - age (six-point scale),
level of education and occupation



Descriptives

First identity - European Who do you

think vou are in
the first place?

30

B Local identity

B MNational
identity

R
o
1

JEuropean

Number of respondents
i

Kronstadt St.Petersburg Vvborg

Placed European identity above others - 4,4% , Russian —46,2%,
local - 49,5%.

European mentioned (“consider myself European”) by 64,5%.
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Kronstadt — “besieged fortress’

* Relatively low preference for trips to other
European countries (Kronstadt - 31.3% vs.
Vyborg - 50% and St. Petersburg - 61.3%) -

low desire to go abroad even if people had
resources (if the question was understood
correctly)

Qualitative analysis confirmed that Kronstadt
was still considered “Russian stronghold”



Effect of trust

* Expected: E.identity widespread among people
unwilling to be governed by the current Russian
authorities (like among Russian emigrants of
the 20th century)

* No: mentioned by those who trusted national
authorities (by 75.8% of those who trusted vs.
58% who did not trust, Chi-square sig. .075).

Even linear correlation (-.167; sig. p=.076)

 “First order” E.identity — same result, but poor
significance due to small sample



Effect of consumer preferences

Food Goods Music
Rus. |Euro. |Rus. [Euro. |[Rus. |Euro.
European identity (1,9% [10,2% [1,9% |58% [2,9% [9,1%
(.077) (.077)
Local identity 39,8%63,3% |40,4% |54,8% |43,8% |52,7%

Percentage of respondents placing European and local identity in

the first place

(significant on 5-percent level but for p coefficients in brackets)

Like European things - emphasize European or LOCAL identity
(forget about national?)




Effect of consumer preferences

Mentioning European identity:

Europeans were 87.5% of consumers of
European food and only 61.3% of consumers
of Russian food (sig. .017).

Hard to extract a uniting latent factor:
- little variance explained (20.34%);
- unequal loadings:

* preference of trips: loading .463;
* preference of goods: .522;

* preference of music: .351.



Effect of cognitive mobilization

* Education level:
- «first order» E.i.: 51,4% (full secondary) - 72,4%
(higher);
- mentioning E.i.: correlation r=.174 (sig. .057)
e Accuracy of historical memory:
Locality accession:
- “first order” r=.139; sig. 049
- mentioning r=.152; sig. .086

Vyborg Finnish name (Viipuri) remembered more by
Europeans (64.1%) than by “non-Europeans” (35.9%)



Effect of cognitive mobilization (2)

* Frequency of discussing events in foreign
Europe:

Considered European: 56,5% (among those
who never discuss) - 70% (often)

The frequency itself is related to having
friends or relatives in foreign Europe (r=.112)
and to education (r=.156). SEM would let to
assess indirect influences, but the small
sample may give inaccurate results



Conclusion
* |n this area European identity caused by:

- trust (surprisingly, not distrust) in national
authorities;

- consumer preferences (of European food,
goods, music and trips to other European
countries) and

- the degree of cognitive mobilization (education
level, historical memory and frequency of
discussion of events in other European
countries).

(additional inverse causal links also possible)



Conclusion (2)
* Differences across cities by desire to go to

other European countries (subjective self-
isolation of Kronstadt confirmed by
qualitative research)

* The tightest link with education level (r=.174),
less tight — with trust in national authorities
(r=-.167), less — with hist. memory (r=.152).

For policymakers: change education level (but

complete impact assessment requires regression analysis on
larger sample)
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